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Malibu’s Only Bookstore Fights to Stay Open
Grace Drobny, STAFF WRITER

Pura Vida - Malibu’s New Cafe!
Panarea Livesey, STAFF WRITER

A new place has opened 
in Cross Creek! It is al-
ready getting a lot of 

attention. It is the perfect place 
to go if you are looking for a 
quick and healthy meal. Pura 
Vida is the perfect place. It of-
fers a selection of food and drink 
for everyone, a mix of delicious 
smoothies, acai bowls, breakfast 
options like eggs and avocado 
toast, as well as sweet treats 
like pastries and iced drinks. It 
is designed for either quick pit 
stops for a snack, or a sat down 
brunch with your friends. The at-
mosphere is very light and filled 
with great energy, which makes 
you feel good as you stop to eat. 

It would be the perfect place to 
study or grab a smoothie after 
yoga. Because of its location, it 
is very accessible and walking 
distance from all of the shops 
in Cross Creek.  Even though 
the prices are on the higher side, 
many people are saying that it is 
definitely worth it because they 
know that all of the ingredients 
are clean, healthy and fresh. 
Many students have been ob-
sessing over it and it has grown 
in interest greatly, for only open-
ing a number of weeks ago. 
Overall, Pura Vida is such a 
great edition to Cross Creek. 
It is just what we needed in Malibu

Malibu Village Books is 
the only bookstore in 
Malibu, and is based 

in Cross Creek. The bookstore 
was established in February, 
2023, by Michelle Pierce. The 
opportunity to open an indepen-
dent bookstore was offered to 
Michelle by the city of Malibu 
due to the success of her other 
location, Lido Village Books, 
in Newport Beach. Special edi-
tions, children’s books, and a 
wide range of hand selected fic-
tion, Malibu Village Books has 
become a sanctuary for imag-
ination within the community.     

   While ordering online from 
Amazon or going to a big chain 
bookstore to buy books is “easi-
er”, you lose the connection and 
experience you would receive if 

you went to a local bookstore. 
One of the store’s employees, 
Chris Eastman, said, “There’s 
just always something unique 
about every bookstore, their 
own atmosphere that they cre-
ate. The feeling you get when 
you walk in, it’s not the same 
feeling as a Barnes and Noble. 
It’s something a little more in-
timate”. MVB specializes in 
children’s books and special 
editions, but doesn’t limit itself. 

    What sets MVB apart is its de-
sire to be both part of the com-
munity, and to give back to it. 
Chris said, “Our community is 
great, and we love seeing them. 
We know many of them on a 
personal level, and it’s great. 
We try to help them out the 
same way that they help us out”.

     MVB hosts the local elementa-
ry schools book fairs, as well 
as supplies all of the books for 
events at The Malibu Library.    

    In addition, MVB has a local 
author program, helping local 
authors get publicity through 
events and book signings. 

   But even a bookstore so deeply 
connected to its community is 
not immune to injustice. Less 
than two years after opening, the 
small bookstore was hit by an un-
foreseen blow. The Palisades fire 

caused PCH to be shut down 
for many months, prevent-
ing regulars and tourists 

alike from coming to MVB. 

   After the Palisades fires devas-
tated and destroyed parts of Mal-
ibu. MVB, the only bookstore in 
Malibu and a community staple, 
was denied aid. Causing one to 
wonder why less impacted busi-
nesses received government aid. 
The store was given a mandatory 
order by the City of Malibu to 
shut down for 10 days during the 
fires. Chris said, “I was walking 
around and all the other stores 
were still, like, cleaning up ash 
and everything, you know? We 
luckily didn’t get the fire in 
here, but when I opened the door 
it was just like a flush of ash. It 
took a day or two just vacuuming 
everything, opening doors, mak-
ing sure everything was clean”. 

   Due to the lack of customers, MVB 
applied for multiple business 
loans and financial assistance, 

but these efforts were in 
vain, for they were de-
nied for every single loan. 

   But the bookstore did not give 
up. They hosted a fundraiser at 
their sister store, Lido Village 
Books, and have a GoFund-
Me called “Save Malibu’s Be-
loved Bookstore After Fires”. 

   Chris wants those who want to 
donate to know that you “Don’t 
need to feel like you have to do-
nate a specific amount. Our first 
tier is $18 but we don’t want 
anyone to think, oh, if I can’t do-
nate $18 then I shouldn’t donate 
at all. Everything counts, espe-
cially when we’re just trying to 
pay the rent month to month”.

   Recovering from the fire 
is just one of MVB’s chal

lenges. Independent book-
stores across the country 
face the growing dominance 

of commercial bookstore chains 
and online competitors. Which 
has, and will continue to, shape 
how people choose to buy books.
MVB is no exception from this, 
but has found ways to stay rele-
vant and adapt to these changes 
in the book retail industry. As 
the world leans to online con-
nection, MVB does too. Emma 
Carroll, also an MVB employee, 

tells us, “We have been taking 
on a more active role on social 
media and trying to grow our 
online presence more so that we 
are able to reach and form con-
nections with more than just our 
Malibu community”. MVB uses 
both Instagram and TikTok (@
mvbabookstore) to reach more 
people who love both books 
and bookstores. Though MVB 
has seen a positive change from 
these efforts, the threat of Am-
azon and the problems it brings 
still looms. Emma expresses her 
concern saying, “Human inter-
action is dying, and indie book-
stores thrive on conversation and 
laughter! It’s sad to say but yes, 
we have noticed a difference in 
customer behavior in the last 
few years. People will come in 
here, walk around, and take pic-
tures of all the books they want 
to purchase on Amazon and sim-
ply leave our store, even though 
the books are right there!”. 

Competing with a huge 
global brand like Amazon 
is difficult to say the least, 

but MVB has found ways to bat-
tle against it. The use of Libro.fm 
and Bookshop.org are both ways 
to order books just like on Ama-
zon, but instead of supporting a 
top company, the profit goes to 
the bookstore you order through. 

A Safer Plate: Europe’s Stricter 
Ban on Harmful Ingredients

Ava Behr, STAFF WRITER

Have you ever heard that 
things taste better and 
fresher in Europe? This 

is not a coincidence. Many foods 
sold in the U.S. contain more 
preservatives, chemicals, artifi-
cial colors and flavors, and ad-
ditives than the same foods do in 
Europe. Even foods like Skittles, 
Doritos, and sodas like Fanta 
are made with different ingre-
dients depending on the country 
   This is because Europe has 
stricter food rules. They ban or 
limit harmful ingredients that 
are still allowed in the U.S. In 
fact, some ingredients used in 
American food have been linked 
to cancer, hyperactivity in kids, 
and other health problems, yet 
they are still sold every day.

   The ways in which Europe and 
the U.S. decide what goes into 
food are completely different. In 
Europe, they play it safe by ban-
ning things when scientists ar-
en’t sure if it’s safe; this is called 
“precautionary principle”. In the 
U.S., ingredients are usually al-
lowed unless they are proven 
dangerous, which can take years. 
Even then, companies can de-
lay bans or fight against them. 
Europe has banned over 1,200 
food additives, while the U.S. 
has only banned about 10-
15. Some examples of ad-
ditives that are banned in 
Europe but still allowed in the 
U.S. include Potassium Bro-
mate, which is a carcinogen, Ti-
tanium Dioxide, which can dam-
age DNA, and rBGH, which is 
a growth hormone that is linked 
to cancer. The list goes on. A 
2021 study found that more than 
80% of food sold in the U.S. 
contains at least one ingredient 
that’s banned or restricted in 
Europe. Even big food compa-

nies make healthier versions of 
their products for Europe, find-
ing cleaner ingredients as substi-
tutes for those that are banned. 
For example, U.S. Kraft Mac & 
Cheese uses yellow 5 and yel-
low 6; however, in the U.K., 
they use natural coloring like 
paprika and turmeric instead.
   Europe has made strong choic-
es to protect people from harmful 
additives and chemicals in food. 
The U.S., on the other hand, still 
allows many of these risky ingre-
dients, even though they’ve been 
banned in many other countries. 



The Current PAGE 2MALIBU COMMUNITY

Historians trace the 
origin of Cooper 
Stuart Rose to the 

sewers of Brooklyn, New 
York, where he was born 
into the subterranean tribe 
known as the mole people. 
His name was not senti-
mental, but transactional: 
his father, in a desperation 
to accommodate the ev-
er-growing litter, sold the 
family’s heirloom auto-
mobile, the Mini Cooper. 
Same as his brother, whose 
initials are TVR, which 
is a British sports car. 
But the sewer did something 
to Cooper, he wasn’t raised 
like the rest, he was infect-
ed with Dictatorship. His 

first memory wasn’t toys 
or a lullaby, it was actually 
when he was looking across 
the street, his mother point-
ing and telling him “This is 
the first location you must 
conquer”, speaking about 
his elementary school. 
And the conquer he did.
The mischief began, it took 
him some time, but eventu-
ally, he made the entirety of 
New York his own, includ-
ing the Murray’s bagels, 
the closest pizza parlor to 
his apartment, PS89 ele-
mentary school, and all of 
the inhabited underground 
places. Everyone who came 
across Cooper, got down on 
their knees and started pray-

ing to him, saying things 
like “You’re so irregular”, 
“Please befriend me!”.  
His parents, thrilled with 
his progress, decided Coo-
per could take on some-
thing bigger, better, so the 
Rose family relocated to 
Los Angeles. Cooper began 
his reign in Santa Monica, 
Sawtelle, finding an already 
powerful ally, George, ma-
nipulated him with ease. In 
no time, Cooper claimed 
the whole city. But Santa 
Monica was no challenge 
for Cooper, everyone fell 
for his Jewish curls, and 
he grew bored. He want-
ed more, his eyes set on a 
quieter, harder challenge, 

M a l i b u .
Here, he 
r e i n v e n t -
ed him-
self. Razor 
s c o o t e r 
in hand, 
homework 
answers at 
the ready, 
C o o p e r 
d isguised 
himself as 
a harmless 

nerd (or so we thought).  
His first victim: Adam 
Aleme, a willing friend, 
but not enough. He wanted 
to be at the table with the 
“big dogs”, not just beside 
them, but above them, be-
coming their alpha leader. 
So, he decided to adapt to 
their cultures and began to 
act differently, not his typi-
cal sewer-self.  He belittled 
the kids who didn’t have as 
large of a group, making 
him cocky, dressing in only 
items that his brother Tyler 
approves or hands down to 
him, and strives for aura. 
His outfits changed from 
New York Yankees hats 
and The Hundreds hood-
ies​​ to Rick Owens, Maison 
Margiela and Supreme. His 
attitude went from wel-
coming and sweet to non-
chalant and egotistical. 
Then came his downfall. 
According to an interview 
with an underclassman, 
Cooper had gone up to said 
Freshman, and slammed him 
against a locker, demanding 
him to give him his Chrome 
Hearts wallet chain, claim-
ing it would “look harder” 

with his outfit, and it was 
“too niche” for him to wear. 
But the freshman was the 
younger brother of one of 
Tyler’s friends- and Tyler, 
Cooper’s own brother, was 
furious. Tyler stripped Coo-
per of all the clothes he had 
ever given him. Without his 
precious Rick and Margie-
la, without Tyler’s approv-
al, Cooper was nothing. 
One by one, his followers 
abandoned him. His em-
pire crumbled. His par-
ents, once so proud, now 
only shook their heads in 
disappointment. Today, 
he sits in the back of the 
classroom  with his mouth 
agape, a blank stare in his 
eyes, his jew curls frizzier 
than ever- the hollow shell 
of once- a great  tyrant. 
So, if you see Cooper 
roaming the halls, I advise 
you to stay far away. Even 
though his Howdy’s pay-
check supports his precious 
collection of vintage niche 
apparel, beneath it all, he’s 
still the insecure scoot-
er rider he once flaunted. 

Haley Demeritt, STAFF WRITER

Hudson Breese, STAFF WRITER

The Dirty Secrets of the Boys 
Waterpolo Team 

While our Malibu 
water polo team 
may seem like it 

is full of perfect saints, in 
reality, our athletes’ charm 
and charisma are a manu-
factured facade designed to 
hide the dirty secrets they 
seek to camouflage. One 
of the filthiest of these se-
crets is some of the players’ 
tendencies to yank on vul-
nerable Speedos. Imagine 
peacefully swimming down 
the pool after the ball, when 
suddenly, an unwelcome 
and unfriendly hand reach-
es from behind and yanks 
you backwards.  Not only 
have you lost your lead and 

lost the ball, but you are 
forced to shamefully pull 
your Speedo back up over 
your exposed and pasty 
rear. Speaking of which, 
the lack of grooming on 
the water polo team regret-
fully leads to many hairy 
sightings. Thank god the 
team is forced to swim in 
a chlorinated and sanitized 
pool; otherwise, the pure 
stench of some individuals 
would be enough to initiate 
a school-wide evacuation. 
Despite the innocent, de-
ceiving smiles of some of 
our athletes, there are in-
ternal beefs and feuds that 
continue to contaminate 

the Malibu pool deck. In 
the most egregious exam-
ple, Dylan Hager and Natan 
Apel’s long-lasting rivalry 
is one that has found them 
verbally abusing one anoth-
er since 2023. Dylan was 
even caught one time leav-
ing a Looney Tunes-type 
trap above the door in the 
locker room, lying in wait 
for an unknowing and inno-
cent Natan to walk through 
the door before dropping a 
bucket of wrung-out Spee-
do water on his head. As you 
can see, our Malibu water 
polo team is much naugh-
tier than they may seem.

THE CAUTIONARY TALE of COOPER ROSE
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Born on December 
3rd, 1948, John 
Micheal Osbourne 

grew up in Birmingham, 
England. Known by both 
his family and peers as 
“Ozzy”, he soon would 
revolutionize the world 
of music. Coming from a 
poor family where he was 
one of six siblings, Ozzy 
had a rough childhood. 
He was bullied in school, 
dropped out at 15, got 
fired from numerous jobs, 
and by the time he was 17, 
he had landed himself six 
weeks in prison for rob-
bing a clothing store. Soon 
after being released, he 
formed a band with former 
schoolmate, Tony Iommi 
(Guitar), as well as Gee-
zer Butler (Bass Guitar) 
and Bill Ward (Drums), 
which would soon go on 
to become Black Sabbath. 
Little did they know at the 
time, they would end up 
changing music forever.

Inspired by their rough 
Birmingham environment 
and occult themes, Black 
Sabbath pioneered rock 
music, inventing the genre 
of metal, earning Ozzy a 
nickname he would have 
for the rest of his life: The 
Prince of Darkness. Black 
Sabbath sold over 70 mil-
lion records, receiving var-
ious accolades throughout 
the band’s long history, 
including induction into 
the Rock and Roll Hall of 

Fame, a Recording Acad-
emy Lifetime Achieve-
ment Award, and multiple 
Grammy awards. Without 
Black Sabbath, bands like 
Guns N’ Roses, Metallica, 
Iron Maiden, Nirvana, and 
many others wouldn’t even 
exist. With popular songs 
like “Iron Man”, “Para-
noid”, and “War Pigs”, 
the band turned itself into 
a household name. De-
spite his talent, Ozzy was 
a loose cannon. He was 
always performing some 
crazy stunt like snorting 
ants or biting the head off 
of either a bat or a dove. 
Because of his erratic be-
havior and drug addiction, 
Ozzy was kicked out of 
Black Sabbath. However, 
this only ended up boost-
ing his career further.

In 1980, Ozzy teamed up 
with up-and-coming gui-
tarist Randy Rhoads, start-
ing a solo career where 
he arguably found more 
success than before. Re-
leasing songs like “Crazy 
Train” and “Mr. Crowley”, 
Ozzy had once again found 
his stride in music. Sadly, 
tragedy struck on March 
19, 1982, when Randy 
Rhoads was killed in a 
plane crash. Even though 
they spent such a short 
amount of time together, 
Ozzy considered Randy to 
be his brother and the best 
musician he ever worked 
with, attributing his mu-

sical comeback to Randy. 
Following Randy’s death, 
Ozzy continued his solo 
career with 
g u i t a r i s t s 
like Jake E. 
Lee, writing 
“Bark at the 
Moon” with 
him. As well 
as Zakk Wy-
lde, writing 
“No More 
Tears” and 
“ M a m a , 
I’m Com-
ing Home” 
with him. 
As Ozzy’s 
career went 
on, his fame 
only contin-
ued to grow, 
earning him 
even more 
awards and 
a c c o l a d e s , 
including a 
second in-
duction into the Rock and 
Roll Hall of Fame and 
several Grammy awards. 
At one point, there was 
even a reality show called 
“The Osbournes”, which 
was centered around Ozzy 
and his family. Eventual-
ly, Black Sabbath got back 
together for a few reunion 
concerts and shows, start-
ing in 1997. In early July 
of 2025, Black Sabbath 
played their final farewell 
concert, titled “Back to 
the Beginning”, which was 
performed in the band’s 

birthplace of Birmingham, 
England. After 16 minutes 
of online ticket sales, the 

event was sold out. The 
concert ended up being 
more of a festival meant to 
tribute the creators of met-
al, with the biggest names 
in rock and roll showing 
up to open for the legend-
ary band. Due to his Par-
kinson’s disease as well 
as numerous back injuries 
that he had accumulated 
over the years, Ozzy had 
lost his ability to walk, but 
he didn’t let that stop him. 
Ozzy, despite not being 
able to walk or even stand, 
went on stage, performing 

his setlist while seated in a 
throne. The concert was a 
massive success, donating 

all of the $140 million made 
from ticket sales to Acorns 
Children’s Hospice, Bir-
mingham Children’s Hos-
pital, and Cure Parkin-
son’s, ending Osbourne’s 
career with a high note.

Just 17 days after “Backt-
to the Beginning”, Ozzy 
Osbourne passed away 
at the age of 76. Without 
Ozzy, the modern music 
industry would be vastly 
different. Ozzy came from 
a poor, working class fam-
ily and ended up on top 

of the world, etching his 
name into history. As his 
life went on, he became a 

prototype for celebrity re-
demption, as he went from 
wild rock star to loving 
family man. Ozzy proved 
to the world that through 
pain, mistakes, and chaos, 
greatness can be born. His 
influence will remain in-
scribed into the very DNA 
of every single band that 
follows. In the end, John 
Michael Osbourne didn’t 
just become another rock 
star he became eternal.

Nick Ortiz, STAFF WRITER

Ozzy Osbourne: The Life of a Legend

BAs fall begins, every-
one is looking for a way 
to get into the seasonal 

spirit. Not just Halloween hor-
ror, but autumn as a whole. To 
immerse yourself in the next 
months and the cozy, crisp eve-
nings they bring, I have some of 
my favorite movies that always 
make my fall rewatch list, and 
hopefully, will make yours too.
   My first two picks are anima-
tions, but with a twist: stop mo-
tion. I have found films that use 
this style perfectly encapsulate 
the cozy, nostalgic side of autumn 
with levels of creativity and de-
tail that envelop you in the story. 
   First up, Wes Anderson’s Fan-
tastic Mr. Fox. One letterboxd 
user describes it as “the orangest 
movie ever”, so you know it fits 
the autumnal color scheme. The 
bright coloring of this film, com-
bined with a 10/10 score, really 
captures you. Aside from this, it 
is also wonderfully candid. The 
characters are very deadpan, it’s 
quirky, it’s comedic, but it’s also 
honest. The message of being 
different really speaks to me in 
comparison to the fall season as 
well; it’s a time hard to adjust 

to, but pays off in the end. Defi-
nitely a great choice if you’re 
feeling a bit lost right now. 
    Secondly, to pay some at-
tention to Halloween: Corpse 
Bride, directed by Tim Bur-
ton and Mike Johnson, a story 

about a young man who is tak-
en to the underworld by a mys-
terious corpse bride. Burton’s 
classic dark imagery is a must-
have for Halloween. I will say, 
the story isn’t astounding, but 
it has a great take on marriage 
and the idea of “eternal love”. 
   Additionally, the cinematogra-

phy is visually and stylistically 
phenomenal if the plot doesn’t 
entice you. This film is funny, 
strange, and a little sad, but a 
perfect eerie pick nonetheless.
   Moving on outside of anima-
tion, I have one emotional film 

and another fun, representing the 
two opposite ends of the autumn 
spectrum. For those who want to 
shed a tear, Peter Weir’s Dead 
Poets Society is the film for you. 
Again, amazing cinematogra-
phy that really pulls you into the 
story and characters. It is also 

set during the autumn season, 
focusing a lot on the thought of 
fall as a transitional time. The ex-
ploration of identity, change, and 
youth really resonates, especial-
ly for those who are seniors this 
year. It’s a story about love and 

growing up, and making the most 
out of your adolescence, perfect-
ly summed up by the iconic quote 
“Carpe Diem” – seize the day. 
   As for those who want a more 
energetic movie night, I would 
suggest The Rocky Horror Pic-
ture Show, directed by Jim Shar-

man. Keep in mind it is a musical, 
which I know isn’t everyone’s 
cup of tea, but I feel that the ec-
centric dance and rock music is 
something anyone can enjoy. The 
film screams Halloween to me 

as it was popularized due to its 
midnight screenings, where peo-
ple would dress up in elaborate 
costumes just to watch it in the-
aters. It’s a perfect mix of campy 
and queer, intertwined with 
strange and horrific, celebrating 
transformation through extrav-
agant outfits and dark comedy. 

Letterboxed Top 4 ...Fall Edition
Ria Franco, COPY-EDITOR
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HUMANS OF MALIBU HIGH SCHOOL
Inspired by Humans of New York, this series captures real stories from Malibu High students — honest, unfiltered, and human.

Who’s a teacher or faculty 
member at Malibu High School 
that means a lot to you, and 

why?

MAX HACKNEY

“Matt Gruskin, the 
basketball coach. 
He’s a very inspira-
tional person that I 

look up too”

SEBASTIAN 
HILL

“Mr. Bridges, be-
cause he brings me 
up when I’m feeling 
down and let’s me 
make up my work 
that I’m struggling 
with. He also makes 
sure that I know the 
right chemistry to 
fulfill my lifelong 
dream of being a 
scuba diver!”

“Ms. Galipeau, 
because she’s super 
understanding and 
she helps make my 
school experience 

better.”

SAUL 
FAJARDO

“Ms. Seikali, be-
cause of her great 
peresonality. Al-
ways makes you 
laugh and smile.”

CALEB 
MILLER

“Ms. Elmhirst, 
because she helped 
me a lot with my 
work and is always 
there for me. She is 
definitely an inspi-

ration to me.

Layla Soliman

What’s something little that 
always makes you smile at 

school?

LAYLA 
COLON

“Orchestra always 
makes me happy. 
I love the environ-
ment and feeling 
like I’m improving 

everyday.”

JAEDEN 
COLLINS

“Working out in 
the mornings. It 
helps me improve 
my basketball 

skills.”

BRYCE 
SHAMBURGER

“Seeing my friends 
every day. My 

friends bring me 
joy. Especially 
Darcy. I wish he 
played basketball 

with us.”

HANNAH 
STAJDUHAR

“Seeing new peo-
ple that I get to be-
come friends with. 
I love making new 

friends!”

LEILA 
TRUJILLO

“My friends be-
cause seeing them 
makes me happy. 
I look forward to 

going to school ev-
eryday and seeing 
all my friends.”

What’s the kindest thing 
someone here has done for 

you?

SAM
NORDHEIMER

“Jaeden helped 
me with my 

homework and 
I passed my test 
because of him.

XUE
MASTRIP-
POLITO

“People invited 
me to the friend 
group on the first 
day of school. It 

made my first week 
easier and more 

fun.”

ANA 
MITROVIC

“Somebody com-
plemented me 
when I walked by, 
saying “hey I like 
this it looks like 

you put effort into 
that”.

COLE
OVSIOWITZ

“Freyja came up 
to me and gave 
me her M&Ms 

because she knows 
how much I love 
them. They gave 
me energy for the 
rest of the day.”

CAMILLE 
GARVIN

“My friend drives 
me to school 

sometimes. I really 
appreciate it when 
I can’t find myself a 

ride.”
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Alexandra Brath and Natalia Diaz, STAFF WRITERS

The Impact of Social Media 

Meet the Wellness Center Gang
What is the Wellness Center? 
The Wellness Center is a place 
for students who need help, 
support, and a place to be. The 
Wellness Center’s purpose is to 
help students become the best 
version of themselves. My ul-
timate goal with this interview 
is to spread awareness so ev-
eryone knows what this gem is 
on campus. It is located on the 
right wing, downstairs in room 
C-146. Meet Alexis Jordan 
with the Wellness Center. She 
is the director of wellness, ed-
ucation, and services. Below are 
some important things to know 
about the Wellness Center. 
 

Social media has a signifi-
cant influence on people’s 
daily lives, and for some, 

it even guides their decisions. 
While it often receives criti-
cism, social media can also have 
many positive effects, including 
on relationships. It helps people 
stay connected with family, even 
across long distances. It also al-
lows users to share ideas, learn 
new things, and raise aware-
ness for important causes. So-
cial media creates opportunities 
for businesses and hobbies. For 
example, a teen selling hand-
made jewelry on Instagram can 
reach thousands of customers. 
   Another benefit of social media 
is the way it strengthens friend-
ships. It allows friends to stay in 
touch through messages, video 
calls, or shared content, even 
when they can’t see each other 
in person. Group chats, tagging 
each other in posts, or playing 
games together online help peo-

ple maintain close bonds and 
feel connected. Social media 
can also help people make new 
friends through shared inter-
ests or mutual connections, es-
pecially for those who may be 
shy or introverted in real life. 
   Another benefit is that it al-
lows people to find communities 
where they feel supported and 
understood. Platforms like Go-
FundMe can even help spread 
kindness by raising money for 
medical bills or other needs. 
Additionally, social media helps 
users discover music, trends, 
and new cultures. One espe-
cially useful feature is the abil-
ity to follow news in real time. 
For instance, staying updated on 
global events through Twitter, 
BBC News, or Google News. 
   Of course, social media has 
its downsides. One major issue 
is that it encourages people to 
compare themselves to others, 
which can harm self-esteem and 

cause anxiety. Risky trends, like 
the “milk mile challenge” on 
TikTok, have also led to seri-
ous injuries. Another concern is 
the rapid spread of misinforma-
tion or negativity. Social media 
can be addictive, pulling people 
away from schoolwork, sleep, 
and real-life relationships. I’ve 
personally experienced mindless 
scrolling causing me to become 
distracted and fall behind on 
tasks. Cyberbullying and rude 
comments are also common, 
and privacy can be harder to 
maintain since so much person-
al information is shared online. 
   Social media affects how peo-
ple see themselves and can im-
pact how they shape their iden-
tities. Many users try to present 
a perfect version of themselves, 
making others feel pressured to 
do the same even if it isn’t real. 
Over time, this can cause people 
to feel disconnected from who 
they truly are. Social media can 

become a place where users focus 
more on gaining likes, followers 
or views than on sharing what 
they genuinely enjoy. This can 
lead to anxiety and fear around 
posting and how others will react. 
   Another effect of social me-
dia is how it changes com-
munication. While messaging 
is fast and convenient, it can 
shorten attention spans and re-
duce face-to-face conversations 
and interactions. Some people 
may lose confidence in start-
ing conversations and even 
forget how to engage comfort-
ably with people in real life. 
   While there are more down-
sides that can be listed, social 
media still plays a key role in 
raising awareness of social and 
political issues. It shines a light 
on injustices and movements that 
might not be covered in tradi-
tional news outlets. For instance, 
it has helped spread awareness 
about climate change, racial in-

equality, mental health, and oth-
er global challenges. Social me-
dia gives a voice to people, even 
those who aren’t well known. 
   Lastly, it’s important to rec-
ognize that social media impacts 
everyone. For some, it’s a source 
of inspiration and connection. 
For others, it’s overwhelming 
or even harmful. That’s why 
it’s essential to take breaks and 
be aware of how it’s affecting 
your time and emotions. Using 
social media in a balanced way 
like setting screen time limits, 
muting accounts that bring neg-
ativity, or following uplifting 
content can make a big differ-
ence. In conclusion, social me-
dia offers meaningful opportu-
nities for connection, learning, 
and self-expression. But it’s 
important to stay aware of its 
challenges and make sure we’re 
using it in ways that support our 
mental and physical well-being.

Maya Elliott, STAFF WRITER
What made you want to work in the wellness field? 

“I used to be a teacher. I later became a teacher-turned-counselor, because she saw working with 
students how often other life things got in the way of school, and in order for students to do well in 

school they need to take care of their personal lives.”

What’s your ultimate goal with the center? 
“To really just be a safe space for students to get help with whatever they might need.”

How do you make sure you create a healthy environment?
 “We tried to have a very calm space, and we are a judgment free zone, so hopefully students feel 
free to share what they need while keeping their confidentiality. We also have some actual college 

students working so they could have someone they can relate to” 

What types of services do you guys offer?
 “We offer counseling, free tutoring, activities, and support groups, resources on any problem or topic 

they might want, wellness breaks.” 

What is your center’s overall philosophy?
 “Our philosophy is really students first, and we are here really to support all of the students and meet 

them where they are at”
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This is a PSA for all the up-
coming college freshmen: 
starting college is fun. It 

offers the opportunity to make 
new friends, gain independence, 
and start again. You may even be 
interested in rushing a frat. How-
ever, there is one custom that 
you should be aware of: Hazing. 
  What’s hazing, you might ask? 
It’s when frats put their new 
members through “initiations” 
to prove that they’re worthy. 
It can be anything. Something 
simple like running errands for 
older members or being forced 
to do something embarrass-
ing or even dangerous. Com-
monly seen in the frat world as 
“tradition” or “bonding”, as if 
there’s no better way to bond 
than chugging mystery liq-
uids and pulling all-nighters.
  The problem is, freshmen don’t 
realize it’s a trap until they’re 
in it. At first it feels new, fun, 
exciting, and even harmless. But 
it often takes a dark turn. You 
don’t want to look stupid, so you 
go along with it. Next thing you 
know, you’re questioning your 
life choices when your broth-
ers try to brand you with a hot 
iron, which is what happened 
to Reddit user “Thot-Choco-

late”, who now has the logo of 
an unknown farm permanently 
burned onto his left butt cheek. 
Another horrible hazing story is 
from a friend of mine, Josh, who 
attends University of Arizona. 
He is a member of a well-known 
fraternity at his school. Al-
though he is happy to be a part 
of the frat now, while pledging 
he had to go through some ques-
tionable things. One of the worst 
things he described was the “el-
ephant walk”.The elephant walk 
is a disturbing initiation ritual 
that is basically a when pledged 
from a line, most likely naked, 
and they grab the genitals of the 
person in front of them. Some-
thing notoriously known with-
in the frat community as one 
of the worst pledging rituals.
  Hazing is only fun for the up-
per classmen. If you do decide to 
rush in the fall, be warned. You’ll 
have to accept your fate and give 
in, and there’s a good chance 
you’ll get expelled when your 
school finds out that you par-
ticipated in these hazing rituals. 
The challenging aspect of this 
all is that a lot of freshmen fail 
to notice the warning signs un-
til they are already too far gone. 

Charlotte Hill, STAFF WRITER

Don’t Get Hazed!

Jaslene Hooke, STAFF WRITER

I  magine this: you’re watch-
ing a scary movie in a dark 
theatre, your heart pound-

ing and your palms sweaty as 
a jump scare pops up on the 
screen. Have you ever wondered 
why moments like these make 
you want to scream but also 
smile at the same time? Here’s 
the science behind why humans 
love the thrill of being scared. 
  When people experience fear in 
a controlled environment (such 
as haunted houses and scary mov-
ies like I mentioned before), the 
brain’s flight or fight response 
is activated while your mind 
remains aware that there is no 
real threat. Because of this, your 

body secretes chemicals such 
as adrenaline, dopamine, and 
endorphins, causing you to feel 
more alert. The pleasure doesn’t 
actually come from the thrill it-
self, but rather the acknowledge-
ment that safety is guaranteed.
  Dopamine plays a big role 
in this process, signaling re-
ward and anticipation in situ-
ations like these. The amyg-
dala, a small part in the brain, 
starts the fear response. It helps 
us recognize danger but also 
links the fear to excitement.
  Not all people love the feel-
ing of being scared, and 
that’s completely normal.
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Drew Virella STAFF WRITER

 Why Isn’t Las Vegas Seeing Any Visitors?

Las Vegas, Nevada is see-
ing less visitors because 
of tariffs. Tariffs mean 

costlier goods, which may re-
think certain people taking 
trips. Less people were stay-
ing in Las Vegas hotels and 
convention events. For exam-
ple, Harry Reid International 
Airport has seen a decrease of 
hundreds of thousands of pas-
sengers. People living in Can-
ada have cancelled their trips 
to the United States and espe-
cially Las Vegas because Pres-
ident Trump decided to impose 
a big thirty-five percent tariff 
on goods imported from Cana-

da to the United States. Conse-
quently, fewer are attending 
   Inflation is making people 
change spending habits, but it is 
more significant this year with 
people having lower budgets 

while Las Vegas is kind of on 
the expensive side due to pricey 
food. People not visiting Vegas 
and other US Cities for vacation, 
especially international travel-
ers could become a larger trend. 
   This year, the Travel and 
Tourism Council will likely end 
up losing over ten billion dol-
lars for international spending 
this year. In June 2025, there 
were eleven percent fewer visi-
tors and over ten percent fewer 
people attending conventions.
   On online forums, people ar-
en’t surprised there are less
visitors because it is overpriced. 

Another visitor said “I actually 
think Las Vegas has shifted its 
strategy, and it’s not by acci-
dent, it’s by design. The city is 
no longer trying to appeal to the 
average traveler or budget-con-
scious visitor.” This shows that 
the Las Vegas Strip is becom-
ing more expensive, with high 
end resorts  that are not acces-
sible to the average traveller. 
Only lower-end resorts have 
been demolished in the city’s 
extensive demolition history. 
And it’s not just the pricey ho-
tels, resort fees and parking 
bills can add up, especially if 
it’s a middle class family on a 
tighter budget. Rich people are 
going to Las Vegas more often 
because they can afford the pric-
ey hotels and amenities avail-
able to them. This year, Travis 
Turner’s private jet company 
has ironically increased reve-
nue even though it is a private 
jet company straight out of Las 
Vegas. I predict that Las Vegas 
will see more visitors when it 
gets colder, in later months, be-
cause of the hot weather, how-
ever the temperature change 
isn’t enough to bring back 
Vegas’s previous popularity.

 How Exactly Did Stanley 
Cups Become Viral? 

You always wonder how 
products become popu-
lar among Gen Z, where 

it starts, and how the viral ef-
fect happens. This is especially 
interesting when the product is 
not what you would expect, like 
a water bottle. The Stanley wa-
ter bottle’s popularity is some-
thing really unique, because it 
is not a product you would ex-
pect to go viral, in comparison 
to items like clothes or shoes. 
So, how did the popularity of the 
Stanley water bottle start? What 
explains this phenomenon?
   The Stanley Quencher brand 
has been around for over 110 
years; however, the revival of 
the Stanley started just over five 
years ago. According to an arti-
cle from Today, the resurgence 

of Stanley appears to have start-
ed in 2020 when mom bloggers/
influencers and popular review 
accounts from TikTok and Insta-
gram started writing about it. Af-
ter that, there was no stopping the 
trend. Countless TikTok trends 
and skits have included the Stan-
ley, only furthering its traction. 
For 2024, Dakota Johnson and 
others featured it in Saturday 
Night Live. The Stanley water 
bottle has become very popu-
lar with adults, teens, and kids, 
and as we know, when teens and 
kids lead a trend, it can be un-
stoppable and lasting. In 2025, 
Stanley water bottles will stay 
popular with sales spanning over 
10 million a year. There are new 
models, styles, and colors, each 
one so desirable that individuals 
will buy in bulk and match their 
Stanley to their day-to-day style.
   It makes sense why water bot-
tles are bound to become popu-
lar because they are one of the 
visible items that people carry 

in their hands every single day, 
similar to the phenomenon of 
the cell phone. Cell phones, 
with the iPhone as the main 
brand, have become not just a 
tech gadget, but they are also a 
fashion item. Water bottles can 
represent another fashion item 
for adults who are into exercis-
ing and health, and for teens and 
kids who want to feel includ-
ed. But the key is that there is 
a brand that can monopolize and 
build itself to become fashion-
able and cool. The Stanley wa-
ter bottle achieved that, just as 
the iPhone did for cell phones.
   The Stanley water bottle phe-
nomenon shows that the viral 
effect, common in social media, 
can translate to physical behav-
ior and enhance the consumption 

of a product. The two are inter-
twined. Viral videos and photos 
from influencers and celebrities 
with Stanley water bottles made 
them more popular, to the point 
where it was a “must-have”, and 
individuals started buying them 
and showing them off. What is 
also very interesting is that it has 
happened across different ages 
and is a universal product. Many 
times, popular products appeal 
to people of similar ages, but the 
fact that it has become popular 
among all ages shows the pow-
er of social media marketing. 
Stanley’s success is proof that 
a product’s success can actual-
ly depend on the integration of 
a product onto media platforms.

Daniela Granados
STAFF WRITER

Teenagers look for 
long-lasting jewel-
ry that can look stylish 

at the same time. Gorjana is 
a very popular jewelry brand 
with teenagers because of its 
quality and large variety of 
styles that can be mixed and 
matched to different outfits.

          Gorjana started in California and 
is very popular because while 
the jewelry is fashionable, pop-

ular, and pretty, it is also classy. 
This makes it a perfect choice 
for people who want jewelry 
that will last, while at the same 
time having a variety of options.
One of the reasons that Gorjana 
is a brand popular with teens is 
that they have good prices for 
such high-quality jewelry. The 
designers of the jewelry pay 
close attention to detail and use 
materials that are durable so that 
the jewelry lasts without tarnish-
ing. This makes it so customers 
don’t have to worry about their 

jewelry turning another color 
and keeping their high-quality 
look. Another thing that makes 
Gorjana a reliable and credible 
brand is one of the deals that 
they offer, which is a lifetime 
jewelry guarantee. This policy 
allows customers to go into the 
store and exchange their jewelry 
for store credit or another item 
of jewelry if they show an em-
ployee that one of their Gorjana 
pieces has tarnished, because 
they are not supposed to. This 
deal is very appealing to custom-
ers because you know when you 
buy from Gorjana that you are 
making a good investment, and 
you will get your money’s worth 
if you are not satisfied with your 
product. So, although you are 
only buying one thing, their pol-
icy makes it so you can always 
have new jewelry. This not only 
shows how Gorjana is a reliable 
brand, but it also shows it is a 
good brand to support because 
they care about their customers.
Another aspect of Gorjana that 
makes it stand out from other 
jewelry brands is its creativity 
and originality in the jewelry 
and shop accessories that they 
design. Gorjana focuses on de-
signing jewelry that can be worn 
with many different types of 
outfits. They offer many differ-
ent styles of necklaces, brace-
lets, earrings, and rings. For 
their necklaces, they offer dif-
ferent lengths of the chains and 
different clasps so that each cus-

tomer can customize their jew-
elry to match their vibe. They 
are most famous for their simple 
necklaces that can be worn as a 
stack or simply alone. They also 
have a collection of fine jewel-
ry that is much more expensive, 
but uses high-quality diamonds 
and gold. Because Gorjana cre-
ates such versatile jewelry, it is 
very unlikely that it will go out 
of style. It is also popular with 
teenagers due to having a pret-
ty design of the physical stores 

and cute bags that are given out 
as a complimentary gift with 
any purchase from Gorjana. 
     In comparison, jewel-
ry from fast fashion stores 
like Brandy Melville comes 
and goes very quickly, is of 
lower quality, and the items 
don’t get very much usage. 
Overall, with thousands of 5-star 
reviews, Gorjana has a very pos-
itive reputation with teenagers.

 Why  is              a Popular Brand?
Vivian Griffinjassby STAFF WRITER
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Over a billion people a 
day across the world use 
TikTok, from children 

to elders, many fill the boring 
or mundane parts of their day 
with the app. TikTok consists 
mainly of short-form content 
that is built on extremely per-
sonalized algorithms, which 
can lead to people scrolling for 
hours on their phones. There 
have been many studies done 
on the phenomenon of the app, 
which points to a shift, mainly 
among teens and children, that 
shows they struggle with main-
taining focus on tasks that take 
a long time or are less engaging. 
   What is an attention span, 
and why is it so important? An 
attention span is the length of 
time that somebody can keep 
mental focus on a certain task 
or activity. This is so important 
because it’s crucial for learning, 
productivity, and overall mental 
wellness. Solving complex is-
sues, comprehending texts and 
lectures, etc, are extremely re-
liant on somebody’s attention 
span. People with poor atten-

tion spans will have a harder 
time completing such tasks. 
    The main appeal of the app 
and   what impacts attention 
spans the most is the fast pace 
and highly stimulating content. 
As well as the rapid switching 
of content, all it takes is one 
swipe to view a new video. The 
shorter and more engaging the 
content, the more it gets pushed 
out to more people. While longer 
content that requires more atten-
tion and thought is often over-
looked. This is a prime example 
of the way TikTok is chang-
ing the way we consume con-
tent and how the format of the 
app affects our attention span. 
   Overuse of the app has also 
been linked to self-reported 
attention issues. A study by a 
health organization found that 
people who spend excessive 
amounts of time on TikTok fre-
quently have trouble focusing 
and procrastinate more. The ma-
jority of people who use the app, 
and on average spend the most 
time on it, are teenagers. Conve-
niently, students who spend large 

amounts of time on the app have 
a hard time paying attention in 
class, studying for long amounts 
of time, and getting less sleep.    
    Which leads to a much bigger 
issue with the app, even though 
it doesn’t seem like a big prob-
lem now, the largest demograph-
ic of the app will grow up and 
go into the workforce with these 
habits, potentially impacting so-
ciety as a whole in years to come. 
   The impact of these habits can 
be significant to people’s educa-
tion and society as a whole, and 
they already have been. The way 
people interact, consume infor-
mation, and even their sleeping 
habits have changed due to the 
rise of TikTok and other apps 
that have been inspired by its 
algorithm and style of content.

ALEXANDRA  TRAFALSKI, STAFF WRITER

The Impact of TikTok on our Attention 

MICRO 
TRENDS

One month it’s Stanley Cups and 
the next it’s UGGs slippers, micro 
trends are everywhere, and they’re 
taking over faster than ever. First, 
it starts with a celebrity or influ-
encer recommending a purchase, 
and all of a sudden, it becomes a 
micro-trend. 

One example of a micro 
trend that started from 
a celebrity is the Hailey 
Bieber “glazed dough-
nut”, nails. In 2022, 
Hailey Bieber walked 
the red carpet with the 
nails, and all over the 
country, nail salons 
were flooded with 
people hopping on the 
trend, this micro trend.  
The reason why It went 
so popular was because 
it had a celebrity spark 
a cute name and instant 
social media replication 
within weeks; everyone 
had tried to include me. 
It was also simple but 
cute that Hailey Bie-
ber’s nails were such a 
great micro trend.

 Another micro trend is the UGG 
slippers or the UGG minis. These 
had already been popular in the 
2000s; they were made popu-
lar by people like Paris Hilton, 
Nicole Ritchie, etc. Around late 
2021 to 2022, the UGG slippers 
had become the “it shoe” and the 
staple piece to any outfit when 
you were trying to get that cozy 
fall vibe. In 2022, celebrities like 
Kendall Jenner, Gigi Hadid, and 
Bella Hadid were seen wearing 
the micro UGGs, which fueled the 
hype. I definitely think the UGG 
slippers were a great micro trend 
because they were comfortable, 

fashionable, and such a big trend, 
but never became overrated. Now 
let’s talk about a micro trend that 
has faded. This one was very pop-
ular last year.
 I know so many people who have 
had the Stanley Cup. This became 
a micro trend because it is very 

practical and that was definitely a 
lot of people like Emily ha, Katie 
Fang, and other influencers who 
owned it. The Stanley Cup was 
known for being very durable, and 
the reasons why It got so popular. 
It was also very good promotion 
that the company did last year. 
The Stanley Cup was sold out 
everywhere. It also has a very cute 
look with various colors of the 
straw and the cup and different 
variations of the types of Stan-
ley’s. This micro was huge, and I 
definitely see it coming back. 
There are also a lot of trends that 
just come and go, like the claw 
clip. This ‘90s hair accessory 
became one of the biggest hair 

trends to this day. The claw clip 
became very big in influencers 
TikTok The claw clip is so easy to 
use and so fashionable. it became 
very popular very quickly. People 
are learning different ways to style 
that hair 
with it and people just using it 

as an everyday accessory. 
There are a lot of varia-
tions of claw clips, but not 
all of them are authentic, 
and a lot of them break 
their easily so some people 
don’t like to use them. 
A couple of years ago, 
nobody even knew what 
the Hailey Bieber “glazed 
donut” nails were showing 
how quickly a micro trend 
can become big overnight 
and how quickly they can 
fade. 
While fun and stylish, the 
downsides of micro trends 
should also be considered. 
By the time you order the 
shoes, get the manicure or 
order the cup. The Internet 
has often already moved 
on. This can also remind 

us that keeping up can cost a lot of 
money so next time you feel the 
urge to jump on the viral trend ask 
yourself if you really like the item 
or just wanna be seen having it. If 
trends keep on dictating what we 
own, we lose a sense of our own 
fashion or personal taste, so enjoy 
what you love, but don’t forget 
you can also try buying second-
hand, borrowing or choosing 
pieces that will survive the micro 
trends. Even though some people 
might genuinely love the micro 
trends but you don’t have to love 
all of them. Perhaps the real trend 
worth following is slowing down 
and embracing the styles that suit 
us.

LEAH BIZARRO, STAFF WRITER

Clothing’s sole purpose was once 
to cover and protect the body 
from outside elements, now it’s a 
wearable protest to express one’s 
stance in society. Historically, 
traditional masculine and feminine 
clothing evolved from societal 
standards that reflected unequal 
power dynamics. These restric-
tions caused traditional clothing 
to become a symbol of discrimi-
nation, particularly for women in 
the 19th century. With the heavy 
stigma around femininity, wom-
en protested for dress reform by 
simply wearing pants. This move-
ment faced extreme backlash as 
it wasn’t a choice of practicality, 
but rather a statement. After years 
of controversy, society eventually 
came to accept this change. Their 
efforts reshaped the traditional 
perception of women’s clothing, 
paving the way for women to 
achieve greater freedom. 

Men wearing skirts today mirrors 
the same cultural shift. As a grow-
ing number of influential figures 

embrace skirts as a form of mascu-
line attire, the initial shock will 
eventually surrender to inspiration. 
The concept of men in skirts has 
sparked immense debate because 
the cultural construct of gendered 
clothing affects how society views 
masculinity. Yet, Men began wear-
ing skirts at the dawn of history 
in medieval Europe and Scotland, 
predating the modern stigma. The 
strict distinction of skirts for wom-
en and pants for men was later 
established in the 19th century. In 
today’s digital world, clothing has 
become a means of self-expression 
rather than practicality. The added 
aspect of the internet challenges 
resistance by fostering curiosity 
through global conversation. Shift-
ing away from traditional clothing 
standards, people will soon start 
questioning why we view cloth as 
specific to males or females. Ul-
timately, skirts will evolve to be-
come a staple in men’s wardrobes, 
redefining modern masculinity and 
marking the beginning of a new 
era of universal fashion. 

Are Skirts Soon to be a Staple 
in Men’s Wardrobes?

PIPER SMITH, STAFF WRITER
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